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Lead with intelligence

Relationship Builder: Umberto Fedeli

I believe in authentic 
leadership. I can be 
somewhat blunt when 
expressing opinions, but I 
am who I am. I encourage 
others to be who they are, 
to be honest and genuine in 
all aspects of life. 

Here are three lessons I’ve learned about 
leadership.

1. Be consistent and lead with emotional 
intelligence. Remember, “Managers do things 
right. Leaders do the right things.” I apply the 
competencies within the Emotional Intelligence 
domains to lead successfully at The Fedeli Group 
and in every area of my life. Those are:

• Self-Awareness: I live my motto, “Be who 
I am,” every day. But you must also execute 
on your beliefs and have the courage and 
confidence to carry out your motto consistently 
in all interactions.

• Self-Management: Be transparent. Set high 
standards for your people and yourself, and 
measure them on their performance. 

• Social Awareness: Care about others. Work 
to help them, and they will help you. 

• Relationship Management: Relationships 
should be collaborative, with individuals 
bringing their skills to the table so all can 
benefit. Treat relationships as long-term 
investments and focus on helping others. 

• Second-Level Thinking: First-level thinking 
skims the surface — but second-level thinking 
is a way of digging deeper and truly thinking 
through scenarios in investing and business. 
What insight do you have that others may 
not? How can you gain an edge? How can you 
contribute? Where can you make a difference?

2. Act with empathy. Taking emotion out of 
business and investment decisions requires effort. 
We should feel strongly connected to business and 
investment, but when we become emotional, we 
can get into trouble. 

How you react and connect with others will 
impact your ability to make a difference. Do you 
empathize and listen? Can you step back and be 
part of the solution? Or do you sympathize and 
draw yourself into the story line? 

3. Remember happiness is about giving.  
At the end of this life, what makes us happy is not 
wealth, power, real estate, investments or material 
things. As leaders, we need to dive deeper to 
focus on giving, which results in what Aristotle 
describes as the ultimate happiness, or sublime 
beatitudo. This highest category of happiness is 
defined as fullness of beauty, truth and love. This 
is happiness we cannot achieve on our own, but by 
helping others also find happiness.

If you’re looking for a fast track to happiness, you 
won’t find one. But with self-reflection, you can 
consider how to lend your talents to help others. 

Umberto P. Fedeli,  
President and CEO of The Fedeli Group
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On April 6, 2017, 
approximately 25 
associates from The Fedeli 
Group volunteered at 
Providence House in Ohio 
City. Providence House is 
a crisis nursery committed 
to child abuse prevention 
and family preservation 
in the Cleveland area. Its 
mission is to end child 
abuse and neglect by 
protecting at-risk children, 
empowering families in 
crisis and building safer 
communities for every 
child. Fedeli associates 
spent several hours 
counting and organizing 
diapers, toys, clothing, 
shoes, food and many 
other needed items that 
help provide children 
with safety, comfort and 
unconditional love during 
their time at Providence 
House. 

To learn more, please 
visit the Providence 
House website at  
www.provhouse.org.

Providence 
House provides 

new clothing for 
children of all ages 

during their stay. 
Fedeli associates 
helped count and 
organize various 

articles of clothing 
while volunteering.

FEDELI 
GIVES BACK

Fedeli associates counted and organized hundreds of toys and diapers. Providence House 
provides a comforting environment and all of the necessary supplies for children  
during their time spent there.

Fedeli associates outside of Providence House, located in Ohio City, after a morning  
of volunteering.
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Services

commitment to a strong partnership with its 
employees, says Home Savings Senior Vice 
President and Director of Human Resources 
Cynthia M. Cerimele, whose human 
resources team relies on guidance from The 
Fedeli Group to design a competitive benefit 
plan that attracts talented employees.

COMMUNITY PARTNERSHIPS THRIVE
Home Savings’ rich, historical ties to the 
communities it serves — some of which 
it has served for more than a century — 

Home Savings Bank works with employees and the 
community to build its business    BY EMILY DELZELL

Partnering for growth

H
ome Savings Bank has 
transformed itself over the 
past few years. A growing 
community bank headquartered 
in Youngstown Ohio, the 

bank has grown through a combination of 
geographic expansion, development of the 
Home Savings Insurance Group, expansion 
of commercial banking and the addition of 
Wealth Management services.  

 Now with 35 retail banking offices and 12 
mortgage loan offices in Ohio, West Virginia 

and Pennsylvania, Home Savings provides a 
full range of products and services designed 
with the customer in mind and delivered 
with personalized, community-bank-style 
service. This, combined with regional 
commercial banking and wealth offices 
serving larger businesses and professionals in 
the Greater Cleveland, Akron, Canton and 
Mahoning Valley areas, has led to growth 
and opportunity for Home Savings and its 
employees.

Growth has strengthened the bank’s 
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Partnering for growth

underscore the company’s emphasis on 
partnerships with both customers and 
employees. 

“The Home Savings Charitable 
Foundation has given more than $15 million 
back to nonprofits, focusing on improving 
lives in the communities we serve and giving 
back to the people who have supported the 
bank,” says Cerimele.  

“We believe that the support Home 
Savings provides to these vital organizations, 
combined with the engagement of our 
employees, builds a strong foundation for 
success,” Cerimele says. “Our employees 
respond well to the connections within our 
communities and proudly volunteer their 
time to support those communities.”

That commitment to community has 
helped it attract and retain top talent.

“In a rapidly changing 
and very complex 
environment,  
The Fedeli Group 
provides the resources 
we need.”

– Cynthia M. Cerimele,  
Senior Vice President and  

Director of Human Resources,  
Home Savings Bank

  “As the bank grows, it is more important 
than ever to attract and retain talented 
employees,” says Cerimele, who has been 
with Home Savings for 37 years. “Our 
employees are our most valuable asset. They 
have shown a great dedication and flexibility 
during this time of change, and we strive to 
show them how much we appreciate it.”  

CHALLENGES FACED
The bank’s growth was hard won after the 
economic downtown of 2008 and reflects 
Home Savings’ fundamental strength, 
says Cerimele, who notes the bank faces 
an ongoing challenge with the banking 
industry’s increasingly complex regulatory 
and compliance environment. “In banking, 
as in many industries, the whole regulatory 
and compliance piece is like a vine that 
keeps growing and extending; it affects 
human resources in ways I would never have 
expected,” she says. 

Home Savings has had to be nimble 
to navigate ever-changing regulatory 
complexities. 

“We’ve put in place the staff and the 
expertise to help management, including a 
risk management department and a chief risk 
officer, and we’ve upgraded and updated our 
overall structure,” she says.  

PARTNERSHIP WITH EMPLOYEES 
Home Savings promotes a corporate culture 
in which all employees, whether they are 
revenue producers or filling vital support 
roles, feel a partnership with the business. 

“In 2015, we introduced an employee 
incentive plan that’s attracted some great 
new talent into our organization,” says 
Cerimele. “We now have every employee 
covered by some type of incentive plan, and 
this helps promote a culture of partnership. 
The bottom line is that everybody wins when 
the bank wins. Our goal is to continue to 
grow and that depends on all of us working 
as a team.”  

Drawing the best team members means 

offering a competitive employee benefits 
plan, and that’s where The Fedeli Group’s 
input has proved so valuable to Home 
Savings, she says. 

“In a rapidly changing and very complex 
environment, The Fedeli Group provides 
the resources we need,” Cerimele says. “They 
have access to best practices and industry-
specific data, and, as the liaison between us 
and the providers, they do all the legwork 
with the insurance companies, as well as with 
plan design and pricing.”  

The biggest value The Fedeli Group 
brings is readily accessible expertise, says 
Cerimele. 

“We meet seven to eight times a year 
with The Fedeli Group senior staff, who 
give us in-depth knowledge about what’s 
new in the area of employee benefits while 
making recommendations about how 
we can continue to offer good benefits 
while managing expenses to the bank — 
something that isn’t easy to do in today’s 
environment,” she says. v
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What  
I’ve  
learned
U.S. Senator  
Rob Portman

“What all the 
best leaders 

have in common 
is that they see 
themselves as 

servants.”

“Leadership 
is about 

character: that’s 
something we 
all can learn.”

“More than athletic 
achievement or 
even academic 

achievement, moral 
achievement is 

something that is 
within reach for  

all of us.”
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The junior 
senator from 
Ohio, who 
has made the 
opioid crisis 
and human 
trafficking 
some of his 
key issues, 
shares 
what he has 
learned about 
leadership and 
achievement 
in his six years 
in the U.S. 
Senate.

“Circumstances 
and conditions 
will change all 

the time, but  
the one thing 

that won’t 
change is the 
role you can 
play in your 

success.“
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ON MAY 5TH, THE 
FEDELI GROUP 
HOSTED SEN. ROB 
PORTMAN for a social, 
intimate roundtable 
luncheon to “break 
bread” with many local 
business leaders and 
share in an informal 
discussion. Born and 
raised in Cincinnati, 
Ohio, Portman is a 
Dartmouth College and 
University of Michigan 
graduate who has served 
as a trade ambassador, 
budget director and 
liaison to the President. 
In 2016, he was re-
elected, winning 84 of 
Ohio’s 88 counties. He 
has a reputation for 
working with others in 
a bipartisan way and is 
extremely well-informed 
on major issues. 
During the luncheon, 
a variety of important 
topics was passionately 
discussed, and Portman 
continually emphasized 
the significance of 
working together for our 
country’s success.
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Health Care

BY ANDRE J. LUKEZ,  
CHIEF CONSULTING OFFICER

M
ost would agree that the 
Affordable Care Act (ACA) 
signed into law on March 23, 
2010, was hastily drafted and 
lacking in legislative process. 

The same can be said for efforts to repeal 
and replace this most controversial law. But 
here we are almost eight years later, and as 
of this publication date the law still stands.

With the passage of time, the law has 
been clarified and sometimes redefined 
through myriad regulations. Terminology 
that was once confusing and unclear has 
become part of the parlance of human 
resources and benefit management 
professionals. 

While in some ways nothing has 
changed, in other ways everything has 
changed. The country continues to be 
burdened with costly healthcare. Access, 
both to insurers and providers, which for a 
time seemed to be solved, is again becoming 
a widespread problem. Perhaps the most 
unforeseen impact of the law has been the 
rapid consolidation of insurers and health 
care systems. 

IMPLICATIONS OF A  
FULL EMPLOYMENT ECONOMY
Perhaps the greatest change since 2010 has 
been the shift in the employment market.  
In 2010, the Bureau of Labor Statistics 
reported an unemployment rate of 9.9 
percent compared to 4.3 percent in July 
2017. Benefit plans are now being used as 
a recruiting tool and employers are keenly 
interested in communicating the value of 
these plans. Some employers we work with are 

looking for ways to increase benefits — quite 
a shift from just a few years ago. Employers 
no longer talk about getting out of health care, 
and since 2010, not one of our clients with 50 
or more full-time employees has opted out 
of coverage and elected to pay the penalties 
associated with the employer mandate.  

TRENDS IN PLAN DESIGN AND  
PLAN MANAGEMENT
For employers, gaining control over their 
health care spend using traditional cost 
shifting techniques (increasing deductibles, 
copays and out of pocket maximums) has 
run its course. Within the past few years, 
most employers have adopted spousal 
carveout provisions and implemented 
tobacco surcharges.

Efforts to control costs through wellness 

programs have shown mixed results. The 
required long-term cultural and financial 
commitments can be difficult to sustain 
for most organizations. Broadly speaking, 
wellness programs are being re-examined. 
The discussion is shifting to helping versus 
punishment and overall well-being versus 
health metrics alone. 

Health Savings Accounts (HSAs), 
coupled with High Deductible Health 
Plans (HDHP) continue to gain adoption. 
A July 2016 study from the Employee 
Benefit Research Institute (EBRI) indicates 
that one quarter of smaller employers (10 
to 499) and 61 percent of larger employers 
(500 or more employees) offer these types 
of plans. Close to 50 percent of employers 
make contributions to HSA accounts, with 
an average annual contribution of $935. 

Health care benefits
IN AN ERA OF  

UNCERTAINTY
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Health Care

Increasingly, health care spending is being 
driven by high-dollar claim episodes such 
as cancer, renal failure and degenerative 
arthritis. The challenge of specialty 
medication costs is difficult to address 
as pharmaceutical advances and their 
associated costs challenge the very financing 
mechanisms of insurance. As an example, 
a recently approved T-cell treatment for 
pediatric leukemia carries a list price 
approaching $500,000.

The health care industry is notoriously 
nontransparent. But a sea change is in 
the works. Insurers will no longer be able 
to hide behind their proprietary provider 
contracts and hospital systems will need 
to post costs and outcomes due to a 
combination of regulatory and consumer 
demands. Websites such as guroo.com 
and goodrx.com are just two examples of 
transparency tools, the first to benchmark 
medical service costs and the second to find 
the best deal on prescription drugs. While 
insurers and hospitals are beginning to 
realize that transparency can benefit their 
business, pharmacy benefit managers have 
been slow to respond. But that mindset is 
beginning to change.  

Quality of outcomes is increasingly on the 
radar for both consumers and employers. 
Annually, U.S. News & World Report 
provides quality measures for approximately 
5,000 medical centers. A quick review of 
different facilities makes one realize just 
how inconsistent the quality of care is across 
the United States. Quality differences 
between large medical center regions such 
as Cleveland compared to other regions can 
be significant. Incentivizing plan members 
to access facilities with higher quality 
ratings is a trend that will emerge. 

Benefits technology is finally gaining 
traction with small and mid-sized 
companies. In five years’ time, we predict 
that paper enrollment will be a distant 
memory for most employers. A well-

designed enrollment platform creates 
understanding and drives efficiency. 
Insurance carriers are introducing online 
enrollment platform arrangements through 
partners or, in a few cases, developing 
their own. A new generation of employees 
expects nothing less than online service.

To maximize benefit plan value, 
employers need to have access and 
an understanding of different data, 
including financial, clinical and employee 
demographics. Compared to a decade ago, 
data is more available and barriers to access 
are coming down. 

NEW ALLIANCES AND NEW TOOLS 
New strategies and alliances at the 
provider level are changing how health 
care is accessed. It seems that every 
hospital system is interested in creating a 
proprietary network while they continue 
to expand their geographic reach. In 
the Cleveland market, for instance, 
MetroHealth is rapidly expanding its 
platform while offering tailored insurance 
products. Cleveland Clinic is entering the 
individual insurance business through a 
partnership with Oscar Health Insurance, 
and University Hospitals purchased a 
third-party claims administrator, Health 

Design Plus. Interestingly, the long-
standing exclusion of University Hospitals’ 
main campus from the Medical Mutual 
network will no longer be the case effective 
Oct. 1, 2017. 

THE FUTURE OF THE AFFORDABLE CARE ACT
For the most part, employers have figured 
out how to navigate the challenges and 
burdens imposed by the ACA. But the 
individual market (on and off the health 
exchange) continues to be in turmoil. 
Insurers have largely abandoned this market 
as reinsurance subsidy fees have officially 
ended. The market is far from “stabilized” 
as the original framers imagined. We expect 
the individual market to be in crisis for some 
time — an unacceptable situation. Because of 
federal inaction, we expect states to reassert 
their roles in insurance regulation. 

Even within the constraints of a highly 
regulated and consolidated environment, 
employers can take actions to make their 
health plans more effective. Regardless 
of what happens politically, we believe 
that consumerism, transparency, wellness 
integration and quality measurement trends 
will continue. When and if Congress acts 
on health care, The Fedeli Group will be 
there to help guide and advise. v

Employers no longer talk about 
getting out of health care, and since 
2010, not one of our clients with 50 
or more full-time employees has 
opted out of coverage and elected 
to pay the penalties associated with 
the employer mandate. 

– ANDRE J. LUKEZ,  
   CHIEF CONSULTING OFFICER
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Great Lakes Cold Storage
Great Lakes Cold Storage (GLCS) 
is a total cold-supply-chain partner 
providing customers throughout the 
Midwest with superior cold storage 

capability and management, along with coast-to-
coast transport. GLCS offers its customers the finest 
cold storage facilities and distribution capabilities for 
supermarket, food service, industrial, seasonal pick, 
commodities and ingredients. With multiple facilities in 
the Midwest, GLCS has 8.6 million cubic feet of modern 
freezer/ refrigerated space for clients’ frozen and 
refrigerated warehousing and distribution needs.

Pat Gorbett (top left), President and CEO, and John 
Grill (bottom right), Controller, of Great Lake Cold 
Storage, enjoyed lunch with Danny Fedeli, Executive 
Vice President (top right), and Kelly Zebrowski (bottom 
left), Account Executive, Property & Casualty Division, 
two members of their Fedeli team. 

Who’s up for lunch?

Ohio Moulding Corp. (OMCO)
OMCO is the largest custom roll former in the 
United States. OMCO manufactures highly 
engineered shapes for many applications 
across a wide range of industries. Components 
for truck bodies, trailers, material handling 
systems, solar panel frames and supports, 
conveyors, escalators and many more products 
are manufactured cost effectively using roll 
forming technology.

Clint Cassese (middle left), Chief Financial 
Officer, and Terri Hoelting (middle right), 
Corporate HR/Accounting Administrator, of 
OMCO, with Harry Brownfield (left), Executive 
Vice President, Employee Benefits Division, and 
Diane Arthur-Bobb (right), Account Executive, 
Employee Benefits Division, of The Fedeli Group
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Madison Local School District
Madison Local School District, located in 
Mansfield, Ohio, has a mission to “Raise 
Expectations, Increase Achievement, Prepare 
for Tomorrow…Make it happen!” Madison Local 

School District is dedicated to providing opportunities for 
all students to reach their fullest potential intellectually, 
socially, emotionally and physically.

Robin Klenk (middle left), Treasurer, and Sandi Davis 
(middle right), Assistant Treasurer, of Madison Local School 
District, with their Fedeli team, Harry Brownfield (left), 
Executive Vice President, Employee Benefits Division, and 
Diane Arthur-Bobb (right), Account Executive, Employee 
Benefits Division

Harwick Standard
Harwick Standard is a management-
owned and operated sales, marketing 
and technical support organization 
headquartered in Akron, Ohio, servicing 
the rubber, thermoplastics and other 
polymer-related industries for more 
than 80 years. Harwick Standard 
operates a nationwide distribution 
network supplying products from more 
than 30 blue-chip manufacturers. 

From left to right, Lee Ann Derby, 
Human Resources, Benefits & Payroll 
Manager, Jim Houston, Senior Vice 
President – Finance & CFO, and Ernie 
Pouttu, President & CEO, from Harwick 
Standard, with their Fedeli team, 
Mike McGrath, Senior Vice President, 
Employee Benefits Division, Danny 
Fedeli, Executive Vice President, 
and Daniela Dinwiddie, Director of 
Operations, Employee Benefits Division
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Left to right: John and Kurt 
Epprecht, Vice Presidents 
and Mary Jo Toumert, Vice 
President of Human Resources, 
Great Lakes Cheese
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COVER STORY // 60 years of success

Y
ou may not know Great Lakes 
Cheese by name, but you’ve 
likely tasted their products. 
Great Lakes Cheese, based 
in Hiram, Ohio, supplies 25 

percent of all of the packaged cheese 
consumed in America. 

Great Lakes Cheese started as a small 
Northeast Ohio company but has grown 
far beyond that, says Mary Jo Toumert, 
Vice President of Human Resources and 
Legal Affairs. Next year, the national 
packager of private label cheese bars, 
chunks, slices and shreds will celebrate its 
60th anniversary.  

The company offers a wide assortment of 
products, including Market Pantry Cheeses 
sold at Target and its Adams Reserve brand 
cheeses. In addition, Great Lakes Cheese is 
a major supplier to fast-food giants such as 
McDonald’s and Taco Bell.

SWISS ROOTS AND AMERICAN AMBITION
The Great Lakes Cheese story begins with 
the arrival of Hans Epprecht in Cleveland 
from Switzerland in 1948. After serving 
in the U.S. Army during the Korean War, 
Epprecht found employment at Brewster 
Cheese in Cleveland. In 1958, he began his 
own business delivering cheese to local stores 
on the east side of Cleveland. 

It was an interesting time in history, 
Toumert says. Grocery stores were 
expanding into the rapidly growing 
suburbs and Great Lakes Cheese was 
packaging cheese for the growing number 
of stores.

In 1963, the first Great Lakes Cheese 
plant was built in Newbury, Ohio. Over 
the decades, Epprecht built and acquired 
plants around the country to manufacture, 
package and distribute cheese from coast 
to coast. Today, Great Lakes Cheese has 
nine plants: four in Wisconsin, two in New 
York and one each in Ohio, Tennessee 
and Utah. Four of those are high-speed 
packaging plants that can package in excess 
of 1 million pounds of cheese in a day. 

Today, the company remains in the 
Epprecht family with the involvement 
of the second generation. Hans 
Epprecht’s sons, Kurt and John, are vice 
presidents and are involved in day-to-day 
management, while his daughter, Heidi 
Eller, is Chair of the Board of Directors. 

“Our CEO, Dan Zagzebski, is not a 
family member, but he owned one of the 
plants (Lemke Cheese and Packaging Co.) 
we purchased in 2003,” Toumert says.

TAKING CARE OF EMPLOYEES 
As owner of the company, Hans Epprecht 
decided to make its employees part 
owners, as well. It was very important to 
him that his employees be owners of the 
business. The Great Lakes Cheese profit 
plan was started in 1971 and morphed 
into an Employee Stock Ownership Plan  
(ESOP).  

His reasoning for implementing an 
ESOP was that if employees owned part 
of the business, they would act and think 
like owners on the job. An added benefit 
of the ESOP is that employee turnover 

is reduced. Long-term employees have 
accumulated significant accounts balances, 
according to Toumert, greatly assisting in 
their retirement planning. 

Having experienced and skilled 
employees is one of the company’s 
strengths.

“This is a very fast-paced business  
and our workforce is very adaptable,” 
Toumert says. 

In nearly 60 years in business, Great 
Lakes Cheese has never laid off an 
employee.

The company offers 
a wide assortment of 
products, including 
Market Pantry Cheeses 
sold at Target and 
Adams Reserve 
cheeses. In addition, 
Great Lakes Cheese 
is a major supplier to 
fast-food giants such 
as McDonald’s and 
Taco Bell.
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BENEFITS PROGRAM REFLECTS  
A CARING PHILOSOPHY 
The Epprecht family’s philosophy of 
“sharing and caring” extends to its benefits 
offerings.

“Generally, we’re a little paternalistic,” 
says Toumert, an attorney who joined 
the company in its human resources 
department in 2009. Toumert was hired 
because of her background as an attorney 
with experience and expertise in employer 
side employment law. Great Lakes 
Cheese recognized the benefit of having 
someone on staff who could navigate 
the complexities of employment law and 
regulations. 

Great Lakes Cheese offers an ESOP 
plan and provides very competitive health 
and welfare benefits. The company’s health 
plan is self-insured, and Great Lakes 
Cheese continually educates employees 
about using their health coverage wisely 
— when they need it, but not frivolously, 
“because when it’s used, it’s money out of 
all our pockets,” Toumert says. 

Nathalie Lacouture, Senior Consultant 
in The Fedeli Group’s Benefits Division, 
is keenly aware of the Epprecht family’s 
desire to take care of employees. Lacouture 
started working with Great Lakes Cheese 
about the same time Toumert started as 
Vice President of Human Resources. 

Toumert first called on Lacouture to 
assist in streamlining the administrative 
process for supplemental coverage.  

“By consolidating the majority of their 
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supplemental coverage under a single 
carrier, we were able to save them a 
substantial amount of money. I’ve been 
working with Great Lakes Cheese since 
that time,” Lacouture says. 

In her role as employee benefits 
consultant, Lacouture has had the 
opportunity to travel to many of their 
production plants. 

“The common theme I have seen at the 
plants is that employees are treated very 
well by management,” Lacouture says. 
“In turn, Great Lakes Cheese employees 
are very hard workers who demonstrate 
they care about the company through 
their dedication and consistent top 
performance.” 

CREATING SYNERGY
Toumert says that Lacouture’s input 
has been critical to the success of their 
employee benefits program. 

“They only bring us products that 
will enhance the benefits we’re making 
available to our employees,” Toumert says. 
“The Fedeli Group also helps us navigate 
the insurance, which gives us more time to 
concentrate on our business.” 

“Our business is a penny business,” 
Toumert says. “Our margins are really, 
really tight. We want to be sure our 
employees are paid a living wage and that 
their share of health insurance premiums is 
affordable against that wage.”

Lacouture and her team bring forth 
detailed and insightful analysis. Fedeli team 
specialists with expertise in the areas of data 
analytics, regulatory compliance, insurance 
coverage and insurance placement are part 
of the service team. Robust and thoughtful 
analysis enables Great Lakes Cheese to 
make informed decisions.

With Fedeli’s involvement, Great Lakes 
Cheese is always aware of where they stand 
in terms of health care costs, budgets, and 
projections. “For 2017, we were able to 
have a zero percent cost increase,” Toumert 
says. “That is very helpful to our employees 

“The Fedeli Group 
also helps us navigate 
the insurance, which 
gives us more time 
to concentrate on our 
business.”

– Mary Jo Toumert, Vice President of  
Human Resources, Great Lakes Cheese

because that’s one bill they know won’t be 
going up.” 

OPEN TO CHANGE
Lacouture loves the fact that Great Lakes 
Cheese management is open to new ideas 
that The Fedeli Group brings to the table.

“We meet with them frequently,” 
Lacouture says. “If I need something from 
Mary Jo and her team, I will have it within 
an hour. They’re just a real joy to work 
with, and I enjoy collaborating with them 
to resolve any issues that arise.” 

Likewise, Toumert says, “Nathalie gives 
us what we need, and always in a timely 
manner.” 

As an added benefit, Great Lakes 
Cheese gives The Fedeli Group access to 
employees via onsite meetings to explain 
the benefits. Many employers don’t want 
employees taking time away from their 
jobs to attend enrollment meetings, but 
employee meetings enable employees to 
better understand their options and to 
make the best choices for their individual 
situations, says Lacouture.

“The Fedeli Group is our partner,” 
Toumert says. “They spend the time to get 
to know us. They’ve been great to work 
with.” v

COVER STORY // 60 years of success
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VOLUNTARY BENEFITS AN ADDED PERK  

Included in the employee benefits package offered by Great Lakes Cheese are voluntary benefits. 
Voluntary benefits are payroll deducted, and employees can choose to purchase coverage such as 
Critical Illness, Accident and Whole Life Insurance. More than 35 percent of the employee population 
at Great Lakes Cheese participates in one or more of the options provided. 

Voluntary benefits are additional financial protection in the event that an employee or their family 
member has a critical illness, accident or death. The employee receives a cash benefit directly from 
the insurance carrier that can then be utilized at their discretion. Oftentimes, the benefit is used to 
offset the cost of out-of-pocket medical costs such as copays and deductibles.  

“Voluntary benefits have been around for quite awhile, but we’ve seen a resurgence in interest and 
in their popularity over the last seven to eight years, especially since the advent of the Affordable 
Care Act,” Lacouture says. “In today’s health insurance environment, employees often have higher 
deductibles and higher out-of-pocket maximums. We know that one of the biggest stressors 
employees have is related to their financial situations. Voluntary benefits are designed to financially 
assist employees and their families during challenging times.”

Toumert appreciates that The Fedeli Group’s Nathalie 
Lacouture suggested the company consider offering these 
benefits to round out their benefits package. These voluntary 
options have been critical in attracting and retaining 
employees, Toumert says. 

“It’s a hedge against a catastrophic thing happening and not 
having costs covered by other insurance,” she says. “It’s been  
a very successful benefit for us.”  

For more information about Great Lakes Cheese, visit  
www.greatlakescheese.com. For more information about  
how The Fedeli Group can help your company with its benefits 
offerings, visit www.thefedeligroup.com.

“It’s a hedge against 
a catastrophic thing 
happening and not having 
costs covered by other 
insurance. It’s been a very 
successful benefit for us.”  

– Mary Jo Toumert,  
Vice President of Human Resources,  

Great Lakes Cheese
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Community
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BY BROOKE N. BATES

A
ll children should have the 
opportunity to reach their 
highest potential, and their 
disabilities should not pose 
limitations. 

That was the vision shared by four 
members of Cleveland’s Rotary Club 
when they started an organization in 1940, 
known today as the Achievement Centers 
for Children. Although a lot has changed 
over more than 75 years, the nonprofit is 
still steadfast in its mission “to enable and 
empower children with disabilities and their 
families to grow, learn, play and prepare for 
lifelong achievement in society.” The Fedeli 
Group is a proud supporter of Achievement 
Centers’ mission and a valued partner, 
providing guidance and support for its 
employee benefits program. 

“We serve children, teens and adults, and 
focus on each one’s abilities, not just their 
disabilities, to help them and their families 
see their full potential,” says Deborah 
Osgood, Vice President of Development 
and Marketing at the Achievement 
Centers for Children.

Beyond its three locations in Highland 
Hills, Westlake and Strongsville, the 
organization also serves people directly in 
the community throughout school districts, 
childcare centers and individual homes 
across Northeast Ohio. 

FULL POTENTIAL
Achieving their

Achievement Centers for 
Children serves people 
with disabilities throughout 
Cuyahoga County
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The nonprofit provides a range of 
services, programs and support for children 
with physical, emotional, neurological and 
developmental disabilities. Its four main 
program areas are: 
• Education, including a K-8 Autism 

School, a Technical Assistance Program 
(TAP) to help integrate children with 
special needs into childcare centers, and 
a program called Achieve Consulting to 
help schools better serve students with 
special needs

• Therapy, spanning occupational therapy, 
physical therapy and speech therapy, as 
well as an intensive therapy clinic to help 
people achieve specific functional goals 
in a shorter time 

• Family support services, which range 
from early childhood mental health and 
infant massage programs to behavioral 
health counseling, social work support 
and Help Me Grow home visits for first-
time moms

• Recreational programs, including 
adapted sports such as baseball, basketball, 
football, soccer, adapted aquatics, 
therapeutic horsemanship, high ropes and 
outdoor recreation/camp activities

• Achievement Centers’ Camp Cheerful, 
located on 52 acres in Strongsville, 
opened in 1947 as Ohio’s first camp with 
recreational programs for children with 
disabilities. It operates year round, with 
adapted activities for children, teens 
and adults — from day camp and adult 
day programs to weekend respite and 
overnight camp. 

“They have opportunities to do all the 
traditional camp activities that children 
without disabilities might enjoy,” Osgood 
says. “And they’re in a very adaptive, 
supportive environment, with accessible 
cabins and specially trained counselors.”

Camp counselors, like most of the 
organization’s staff, are trained to work 
with children with disabilities. The staff 

has decades of collective experience with 
these children, and, more important, 
Osgood says, they “feel very passionate 
about the work they do.” 

“We are passionately committed to 
providing our services, regardless of a 
family’s ability to pay,” says Osgood, noting 
that the majority of families served are low 
to moderate income. “We’re only able to do 
that because of charitable and philanthropic 
support from the community.” 

In the 2015-16 fiscal year, Achievement 
Centers for Children raised more than $1.6 
million through a variety of fundraising 
efforts and events. The nonprofit hosts 
four major annual events — A Most 
Excellent Race in June, a Blue Chip Blue 
Tee golf tournament in August, a Fall 
Festival at Camp Cheerful in September 
and the Sparkle, Shimmer & Shine formal 
gala in November. 

Of every dollar raised, 82 cents goes 
directly toward Achievement Centers’ 
programs and services. 

“We pride ourselves on being an 
organization that does what it says it’s 
going to do and is a good steward of donors’ 
funds,” Osgood says. 

The Fedeli Group has supported the 
nonprofit’s mission for more than 20 years, 
providing cash contributions and auction 
items to the organization. The experience of 
having lunch cooked by “Grandma” Fedeli, 
for example, has become a “legendary” 

auction item, Osgood says. 
Fedeli founder and CEO Umberto 

Fedeli has been personally involved in 
supporting Achievement Centers for 
Children, attending events and serving as 
a resource to the nonprofit’s management 
team, and Fedeli has been serving the 
organization’s insurance needs for six years. 

“The charitable support, community 
involvement and genuine caring that we 
get from partners like the Fedeli Group 
make an impact on our ability to fulfill 
our mission and to help children with 
disabilities and their families not just 
survive, but really thrive,” Osgood says.  

Thanks to the support of community 
partners like Fedeli, Achievement Centers 
for Children is able to serve more than 
2,500 people with disabilities each year, 
helping 96 percent of them achieve their 
individual goals, with a satisfaction rating 
of 98 percent. 

“We define success by the success of the 
children, teens and adults with disabilities 
that we serve, so everything we do is 
focused on their needs,” Osgood says. 
“We help children take their first steps, 
say their first words and make their first 
friends. We support families on this very 
difficult, often very unexpected journey 
of raising a child with disabilities. We 
walk with them and provide high quality 
compassionate services for their child, 
because their success is our goal.” v

“The charitable support, community involvement and 
genuine caring that we get from partners like the 
Fedeli Group make an impact on our ability to fulfill our 
mission and to help children with disabilities and their 
families not just survive, but really thrive.”

– Deborah Osgood, Vice President of Development and Marketing,  
Achievement Centers for Children
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Giving Back
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The 27th annual gala took place at Hilton Cleveland 
Downtown Hotel on May 6, 2017. The Courage Award is 
presented annually at the gala to honor young patients who 
have bravely and graciously faced overwhelming adversity.

Celebrating its 27th year, the Cleveland Clinic Children’s Gala is focused 
on honoring brave children facing medical obstacles and the dedicated 
caregivers who work tirelessly to provide comfort and healing. The Fedeli 
Group is proud to be a continued partner of this event.

Cleveland Clinic Children’s Gala  
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Gala Emcee Stefani 
Schaefer, of Fox 8, 
acknowledges The 

Fedeli Group, one of 
the 2017 Shining Star 

Partners.

Dr. Toby Cosgrove and 
Breanna Sprenger, one 

of the 2017 Courage 
Award winners

Lorraine Dodero 
and Umberto 
Fedeli, Honorary 
Co-Chairs of the 
27th annual gala

27
Celebrating 

YEARS
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Personal Lines 

ACUITY NAMES DEB MAY OUTSTANDING 
SERVICE PROFESSIONAL
Deb May was named Outstanding Service Professional of the 
Month in the March 2017 issue of Acuity’s In Focus magazine.

May joined The Fedeli Group in 2005 as an account 
manager and in 2015 was promoted to Personal Lines 
manager in the Property and Casualty division, handling all 
VIP Personal Lines clients. She has 35 years of experience 
in the industry, beginning her career at Nationwide before 
moving into the independent insurance agency network. 

According to the In Focus article, May considers empathy 
the most important component of customer service.

“You need to have compassion for the problems people are 
going through and to be both proactive and consultative in 
helping solve those problems,” May said in the article.  
“I always try to treat people the way I’d like to be treated and 
do things the way I’d want someone to do them for me.”

Don’t overlook your personal lines coverage needs
Personal insurance needs are often 
underestimated. As families change, it is 
important that they adjust their personal 
insurance needs accordingly. Often times, 
households are underinsured, not insured, 
or simply unaware of what is covered or 
not covered in the event of a loss. Because 
we are a relationship based company we 
understand the ever changing dynamics 
of families. As your personal insurance 
advisor we will provide a thorough review 
of your exposures, evaluate risk tolerance, 
and present coverage options that fit your 
changing needs. We represent leading 
personal lines insurers and have been 
recognized by a number of companies for 
our outstanding service and commitment 
to excellence.

We recommend an annual review of your 
coverage needs that include the following 
areas and corresponding considerations:

• Homeowners – valuation, contents, 
storm, earthquake, and flood

• Automobile – adequacy of limits based 
on exposures

• Liability – domestic help, board 
positions, cyber   

 • Personal Umbrella – alignment with 
net worth

• Secondary Residence – valuation, 
contents, geographic considerations 
such as storm, earthquake, and flood

• Jewelry, Fine Arts, Collectibles –
valuation, potential coverage limitations 
on collectibles

• Watercraft – exposure to “high 
catastrophe” areas and related coverage 
issues

 • Global business travel, kidnap, 
ransom – frequent travel outside the 
United States



Support comfort, joy and achievement for children and adults 
with intellectual and developmental disabilities.

Donate online today.

www.hattielarlham.org



26 u FEDELI FACTOR

What’s COOK ING?
Who doesn’t love a fresh pot of tomato 
sauce? Especially Mama Fedeli’s sauce! 
Tomatoes, although commonly classified 
as a vegetable, are a nutrient-dense fruit 
rich in many vitamins and minerals. 
Lycopene, the antioxidant responsible for 
a tomato’s beautiful red color, has been 
associated with a reduced risk of many 
diseases, including cardiovascular disease 
and certain cancers. Better yet, lycopene 
becomes more bioavailable after cooking 
and processing, making tomato sauce 
an excellent source of lycopene. Mama 
Fedeli’s marinara sauce tastes great on just 
about anything, especially homemade, 
100 percent whole grain, and bean-based 
pastas. From our kitchen to yours, please 
enjoy this recipe — the closest one you 
will find to Mama Fedeli’s incredible sauce 
(since she doesn’t measure a thing in the 
kitchen).  v

MAMA FEDELI’S  
MARINARA SAUCE

Cook time: 30-40 minutes

Servings: approximately  
6 (½ cup servings)

Ingredients:

28 oz. crushed tomatoes

½ cup extra virgin olive oil

¼ cup white onion, chopped

Small pinch of oregano

Salt and black pepper to taste

5-10 basil leaves, chopped

 buon appetito!

In the Kitchen: With Mama Lucia and Lorry Fedeli

Instructions:

1. Heat olive oil in a medium saucepan over medium-low heat. 

2. Sauté onions until they become transparent and soft.

3. Stir in crushed tomatoes, oregano, salt and pepper.

4. Reduce heat to low and simmer for 30-40 minutes. Sauce is finished when oil 
rises to the top.

5. Add in basil leaves and cover sauce prior to serving.



SERVING CARROLL, HOLMES, MEDINA, PORTAGE, STARK, SUMMIT, TUSCARAWAS & WAYNE COUNTIES

1 IN 7 
IN OUR AREA 
STRUGGLES  
WITH HUNGER.
6 IN 7
CAN HELP.
JOIN THE FIGHT AGAINST HUNGER TODAY!
akroncantonfoodbank.org  

The Akron-Canton Regional 

Foodbank is the source of food 

and other essential items for 

nearly 500 food pantries, hot 

meal sites, shelters and other 

hunger-relief programs across 

8 counties in Northeast Ohio.



Crowne Centre  
5005 Rockside Road, Fifth Floor
Independence, OH 44131

www.thefedeligroup.com

“I can do things you cannot, you can do things I cannot; 
together we can do great things.”   – MOTHER TERESA


